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Abstract: The construction of a corporate overseas image is a complex process of cross-
cultural communication, where the translation of corporate texts serves as a crucial medium for
self-image projection. Grounded in Norman Fairclough’s Critical Discourse Analysis and

employing corpus-based methods, this study examines the linguistic features and
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corresponding corporate image characteristics of the English translation of Huawei’s 2023
Annual Report, with a focus on high-frequency words, keywords, and the use of modal verbs.
The findings reveal that the English translation of Huawei’s annual report projects an image of
technological advance, pragmatism, and approachability, while simultaneously exhibiting traits
of ethnocentrism, exclusivity and power-narrative. This study highlights the significant role of
translated texts in shaping corporate overseas images and provides theoretical and practical
insights for Chinese enterprises pursuing internationalization strategies.
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AP G A8 A Al (B AR S AR, R ME L SCHOA TR Rt & SRS 2 A 4
TABEBRREMBEIER (WITE. BT, 20200 o Hr, BB R AELE SR
MRS KAT AR BRI AL R, WRERER. O AR SCARE &
o (N 2023 ) RGEI T RAAEZRE WS, WSRO, WERE. IFHIR. it
L] 5 82 I R A U R AR FE R e o AR DR Al [ B A R A Vi A B I B SR, (R RD)
FERANOZIINZAR T RENREEE S, R E RSN R K28 . R TN
WIHIERBEIT, FH B RERTREANMNIER BB A5 T, AR R T R
(Norman Fairclough) bR TE M HTHELE, 25 iR AT %, MMt St & shia k&R
SUTEEAERE, Rt (0 2023 FHEMR) FEFEARRIRTERAL KL @IS . B0 S 4R %
AAE ANV HFHNE S B i I EEAER], DOy L R Aol E PR iR BB 16 5 2% 5 SR R

—~ SCHR[E] B

RN, VTR RRIBEEREAE T 20 Y. ORI T, b IE RS A AR
HPE, AR ARIRE AT LI RS BB A4 SN (Fombrun, 1996) . HRIEFHRE
PRAIRRBC (19990 X6 Ak AR R IR B 70 13 S [T, 3K — 403k ) A s A 35 I A 17 £l B B (1 sl A 1k
A RAMEFERE o XIEMEE (2003) KB, BRI MERY KZATH, BT RER. 2T
g, S FEGR AEGER . SR WIRIBRE. THFR, WEEDHH T I8 R0t 7T ih
Mtk Hr, ZESIETE MR AL 58 T0 R A AV R TR RO . AERE U4l
TEE AL K ZBSTRE S, RERERIRIR A (2013) BRE 1 LA R 50 B AE Ak T
FRIERIIER], XA TR T 2 B TE 20 A 7 B AT DEAG b A Gt 3k RO 5 Tl 13 /0. 3
Tk, NP SR B S E A AREE), MR G G0 RS, HE 7 i RIS, IER
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WA e R (BREE, 2023) o 4RI, & RIVIEHEN AT RAE E A Al 281G 5 035 s B 2%
o EEE, HTBUARRRSERM, FRMEIEN—BA B IENRH A E Mg E (L
B, 20190 . EIMIEHEESL” ¢ Wukm AmksageE T CEA/EER R 7 M “ERE
B GRS, BEAEFT, 2023) .

BT R ABEFHE (20200 MIWFFLRD], 252 RAET IR B e @A 5 2002 H R R,
B B T S AT, T2 T ORI Al B B ARV A B =, BT RS ALl
T SR R TN BT R M B . I AER, A ST A6 DI IR S50 S i oG rE (eI, A
%, 2020 , FEEEESHETEROE AT, HEEE, 2018) o X TEERPMIIER
IBEFE, WIOTEMESH (20200 #5857 (B ARIATRREERSEMR S ) (2008—2017) S ICAH]
B SRR TRIE AT R, B TR —IERE RN RESE R, HEHF RN RIEE
AN ANV VPN, ARSCEEIFLL R 08 76 (2023 454 JEEAT, ERNAF A T EN
B R? WA MRIREARER? A REm?

—. Bt

AHFFAEFH LancsBox 6.0 il WordSmith8.0 #4% €2023 4E4Rk) 1ERLFEH LA NI 5P &, iZiE kR
Pl 17 €2023 4F4) JE8E, 3k 90268 747, Hodr, ZBFFN 7849, JEAF Y 86238.

(—) FipHEL

PR TLI5 RAE 1989 SFEH- I, THIE /M J IR HE 5 5 SRl & it 255 R 2 1Al A HAEHT
RS WEIESTIRE, S 0TE S ML 2 S M R e, i B Geia B 2 an o) 1 G
ORI AR, DIES AU AT (Fairclough, 1989, p.126) o ik hy, iEiEM R EEH=
A B RME, TR CUKRSEER” , RIMERREIE S 0 LERERIEEMIES L, R®A
IR IR oD R R, AR CURIESRE” , A imiEER A BB G S0
FEMRERE, WA AhLsrik” , RGN AL 2 R AR T AN P BRI BT R (Fairclough,
1989, p.141) o SCARSZEEN SCARRIAIL . IHAANER AT E SRIERS, XHEsEE R,
TEG S M B FIE A= R P A, BRSO SRR 2 MO R A SR K T
EE TR X RME RS H IR, MREER A HRME SR 2RI R. 5
A, EVE S HTIE R BEIE AL S SO A RORTEASRRE . LSS B W] 7R [F (AR 2 S0 5
U R (Kenzhekanova, 2015) o [Hik, BF7CE AN FHEASNIEEAR &, EEH EIHEHTA
MAE 2 SCAIREE, DL RX — BRISE U] S0 U 15 (1 4 52 F R E (Klitaeva & Ozerova, 2019) .

(=) BB IE

WA LR R A= T AESE, AT SCAR LR . 115 S8 B A AL 22 SEER = AN Z T I (4R
) FREAFTIIER MR, HRRRLERENRIRESER R AL RBEN S Bk, A
FONE AR SRBR S S EAT, 5 CEREM) BT, IR (EREMRD) JERARPAT
LT, RSO BIE N ANE R ERF T, i 2 E g m AL ] L s A e A
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AR oAb, AROFIERENEROIR 0T CHEAR) SEREA b E SRA] R OB R I 7E IR 5147, DAL
EEPIRAN MR A A AR . HIR, ABEFER CFERD) JeBEARBAT IR G SEE 0 Hr, BE T A
LGS I L R TR SC O R, BORIETE AR . WO RN RBIE R . &I, A
TEMAE 2 SEER IO M BE T CERAR) SEEA P G I N B R A 2 R #on (EIRD) Be 5
T IBIE BRI R A BIRTB S AL 2 1) 45

=\ MTARERE W ROIT

(—) SCARSEE T

MARSEEANTEET RGURIEIL, BEA ORI A AR A ORI I, R
WALERIER (Fairclough, 1992, p.98) o XEHLIPIEIE S HT RS IR, W RO SCARRE S HF
TEBHATE S H 5L . A 9T F 20 I @ A . OB AT A S iRl AT SCARB AL . BRI
B AR T SCA RS, RIIE G, 8 ) (semantic prosody) A&7 1] 52 Bl J& 5 HC 1A O V8 SR YL
17 77 A I — Bl 418 SURE (Louw, 1993) , [RIBL AV A AL IS4 18 4 Tt SR 4l
TG 8 B AT IR ZI G B BUA 5 .

e AR A]

WHNE SR, BT A e TS 5 bt I BURON,  Hod & A T R K 212
KRG, FEAGT T SR SRR B SR E NG X, X — AL AR AR S R
T BEAS SCHLPOE S (Rugg & Doyle, 1992) o PR, Al SCAS HA ) i) 2 A R AE X6 52 A% 1 Al
TEGONFI @M BAGRZIEW . A SRR E S T, FEBLE TN &id, TEEE (5
D S I () e AR B A

(1) msnshia 54 R 3

SUBIEERE, R SRR E SN KRG T 4 R AR 1 R

K1 E AN R R
(Table 1: Frequency Table of High-Frequency Verbs)
(H04 2023 FFAER) JEF

HEy
re 5] 1] BRIR B (%)

is 573 0.66%

: are 523 0.60%
have 344 0.40%

2 has 344 0.40%

3 build 166 0.19%

4 computing 158 0.18%

5 help 148 0.17%
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6 be 122 0.14%
7 support 111 0.13%
8 provide 110 0.13%
9 recognized 107 0.12%
10 use 99 0.11%
11 helped 99 0.11%
12 control 97 0.11%
13 worked 92 0.11%
14 continued 87 0.10%
15 improve 85 0.10%
16 training 83 0.10%
17 risk 83 0.10%
18 launched 76 0.09%
19 drive 73 0.08%
20 continue 62 0.07%

BT S RE FR . (RO AR T RRSE R R ) SEREE A T = i A “ support”
“help” M1 “provide” Z§z)inl, it 7 R IEHMMBIIER A= & 20200 o ABHRAE
(2023 4EFR ) BEFEA P A S B USSR, XL BhiA [ A BT B T AU T A S RS
Al H G, ALl AR A W . Fork,  “build” — 17 4l Y 2 T Al 45 Stk B AR 5
“computing” 1EABNAFIBIE S A T, FFEBEON N SIATEREREAT 20 b, o sl A s e 7 4k
THEHEARSE BB EEEN, XWIELMREMZ O  “helped” FILH LA G
B, Hri Ak “EE R MER AR S ERIE . AR, XS R B A R
SR, HEHRIEZ NEARN TIENE, WL T A5 s TAEE X

ERNIR T SR MV R SCAR A RFAE , A FEIEEL “build”  “help” A1 “provide” 1E MR
51, S FENURE T ARG R 54T, SRR 2 FioR.

2% 2: build. helpFlprovidefI /3% 5

(Table 2: Partial Concordances of build, help and provide)

L1955 EGIENNGiP) A =947 UJa)
T3
1 digital leadership, helping young people to digital skills, and up skilling ICT
2 our carrier, government, and enterprise ] ubiquitous optical networks
customers  build
3 We have also worked with our partners to a prosperous Harmony OS ecosystem
4 with our global customers and partners,

we want to a leading computing backbone




102 Journal of Language Situation and Language Service Vol. 1, No. 1,2025  https://www.Islsjournal.com

5 . . more rural migrant workers find
in the central and western regions to
employment
6 .
with technology we use advancgd 1T industries reduce their carbon emissions
solutions to help
7 which offer practical advice and referericl:;:ii industries make the most of intelligence.
8 the CraftArts hardware devglopment industries go digital and intelligent
pipeline to
9 those for large low-carbon data centers, . .
will green energy to provide more eco-friendly
10 We have also continued to innovative technologies
use
11 energy efficiency. Energy producers can Huawei solutions to benefit from energy
12 reskilling and upskilling necessary

to build and the net-zero technologies required to meet

M LEZRAHL “build” “help” “use” SEBNU A SCA f R L K AR AL . I R
AT LR, AT LA B AR N R 2 AT H—, FERRSAHRE BT, SUARRIL
Tz BRI, HR S0 R 5 S E IR (partners) « 2855 7 (customers) M HE5—1X
(young people) % Z jufiffh; H =, M S WEZM, AN EEHFNH (digital) « & EEL
(Cintelligence ) 11 & F} 2% (computing) 0%, %ﬁﬂmﬁﬁiﬁﬁﬁﬂ’ﬂﬂg%ﬁ%ﬁ%%
(Harmony OS) WEE fiffisy: H =, fEWRreLRKEZM, XA mshfEshia “help” B &1
1 F “reduce carbon emissions” . “help rural migrant workers find employment” , % | £l X E

TR RIS, ISR S S RARBE A . WIETHE @M MRS, X511 m i
HREND, FESCAR AR 7 HRNES O R E . BUTIRE) . TR ST A B S, s T —
NG SEBEL, EEMR. AR SO AITE R .
(2) Es 5 NEITER
S BARIEM G, (2023 k) SEEEA R S 1 RS GT T A5 R WK 3 PR .

3. EA A AR
(Table 3: Frequency Table of High-Frequency Nouns)
(2023 F4) TF

1958
4 1 ik B (%)
1 Huawei 907 1.04%
2 development 287 0.33%
3 cloud 270 0.31%
4 management 261 0.30%
5 services 256 0.29%
6 industry 256 0.29%
7 data 247 0.28%
8 security 240 0.28%
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9 customers 224 0.26%
10 network 219 0.25%
11 group 210 0.24%
12 power 207 0.24%
13 partners 206 0.24

14 world 191 0.22%
15 service 176 0.20%
16 solutions 174 0.20%
17 Al 169 0.19%
18 value 161 0.19%
19 products 161 0.19%
20 assets 160 0.18%

R EIAEERBIE R R B, BROAREEREMMEARBIER, &
FEHARAAE (cloud. network. Al data) . F{AREEJ) (development. solutions. products) FlIHZ AR
il (management. power) . fEiE XM Z5H, “development—solutions—products” I H 2 AR AN E
BE, WOSECE AR — T BB, AHECEE Y capability, power (13 H B S IR
RSB R, FFEAG T E AR . K, O IR RS A ERIK T R, R ELTE
ERZ N (wes group) . K R L (customers. partners. industry ) &Mk %% [6] 4 &
(world) « H=, ZOAFEEMENTTHELESR, KRIEZEAE (security)  MHEH E K
(value)  R%5F 1A (services) o IXLEH iR HARIIAE SCA ZBUA AL A -

NIRNR TN IE R BT VS EREIE, AW FTiE “Huawei” “development” & “services” {EN
Rl WA FENARE TR BUE SR TI4T, BAR s Rk 4 fos.

F4: (2023 FH) FEFEF Huaweis developmentHlservices) il 732 5]

(Table 4: Excerpts of “Huawei”, “Development”, and “Services” from the 2023 Annual Report)

Herr 547 (FD KR T EGIETCED)
1 in the field of automobile worked with Chinese carriers to build
manufacturing,
2 The goal of this transformation was .
the most trusted supplier and partner
to make
Huawei
3 contributor of IP rules, as well as ) o )
] invests heavily into IP protection
an mnovator
4 With a focus on foundational ) )
has launched more than 10 influential
software,
5 innovation in new applications for n lved f comizati
as evolved from customization on
business. Al developme

nt
6 low-carbon transformation will trends moving forward.
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continue to be major

7 We are committed to driving )
and creating value for our
healthy industry

8 We have also expanded our talent program —Seeds for the Future —to
9 reliable, secure, trustworthy, and . Huawei Cloud also actively

sustainable cloud innovated
10 in affected areas could access . In Pakistan, we worked together

critical network with

o o ) services
communities, giving residents
11 through broadband networks and
access to telemedicine

allow us to provide higher-quality
12 for customers around the world.
products and

M ERRTFD,  €2023 FFE4R) JEEALE APRIERR AN BRI BE R E . 41 “Huawei”
“development” 1 “services” M HAEEALASL A E | ZubbIER: B, 1ENEARGH
A, Ho BT AL EE R BV E W5 B (automobile manufacturing ) . JE Ailt AKX 1 F K R
(foundational software) M Z1RF=AU5T#k# (contributor of IP rules) 5% 8 &y; HIk, 7EKEEM
FEIH, BENLERE (AD . KBKED (low-carbon transformation) A FEEE YT (telemedicine
services) SFRIVRAUE; FK, fERERIEYER, smiA{@F K (healthy industry) . NN E GG
(creating value) M “AREF77 ANA 11K (Seeds for the Future) %0 EHK; )5, ERSEN
Jif, 2 =it (Huawei cloud) « MZ54L (network services) MIZLFEL (telemedicine) M2 3%
FRAE, ARI T AP AR P 8 R 55 400 5 ] o P AL B ) s A )5

2. KR

REEIA B T AU “ 5 MEME, HBRITE WA KR (Scott & Tribble, 2007)
I ] BE 0% 5 B A O B R NS SOAR (A% 0 NS, T B A% 8 IS TR) PN AT 4R SOAS IS 3 REUR B
o XLV ADURIL | SCA A P38 X e E M RV ERE RS, R 4 i R B 2 R B S 54
LW, MTE A SRR TR e ERIE R Bk, REE I R AENEDGE: a5 00E
SISO B DA B AV B RAFE

R Swales (1990) F1HIE I A /AL 1L (discourse community) , [F]— 403k 1 21 23 & i L =2
B “iER 151”7  (discursive conventions) o EFH(Cisco) A Al A& 4 BRI 1 25 fif vk J7 SR AL N R
54N R & ICT FEfli Btz O L RiR o FEA SR LI, ABF5T A H WordSmith 8.0, LA (#2h
2023 FEAER) TEIRA (AL 2023 4E4EHR)  (Cisco Annual Report 2023) M H NS, Jebd it & 11
20 HISRBEIA IR 5 FToR
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#* 5: KA (Table 5: Keywords) !

(MM 2023 4R ) ik AL 2023 F4ER)
] BIC? A BIC
1 HUAWEI 153.48 Al 1,123.52
2 DIGITAL 69.46 THREAT 134.47
3 INTELLIGENT 62.73 SECURITY 113.70
4 INDUSTRY 35.09 ATTACKERS 81.36
5 OUR 32.79 RESERVED 78.39
6 CLOUD 29.32 LLMS 76.48
7 POWER 26.18 ATTACKS 65.35
8 PARTNERS 26.00 MALICIOUS 63.84
9 CONTRACT 24.73 AFFILIATES 63.84
10 VALUE 17.82 DATASETS 61.82
11 CARRIERS 16.91 ARTICLES 47.16
12 TRANSFORMATION 16.36 EXTRACTION 47.16
13 ICT 14.00 PROMPTS 47.16
14 GROUP 13.86 ACTORS 47.16
15 ENERGY 13.63 SAFETY 42.53
16 SERVICE 13.08 PROMPT 42.28
17 BUILD 11.38 SENSITIVE 38.59
18 NETWORK 11.24 UK 37.39
19 MANAGEMENT 10.78 GUARDRAILS 37.39
20 PRODUCTS 10.53 DEVELOPMENTS 34.23

ML B T AR, (2023 4E4R) SEREAMEA] “DIGITAL”  “INTELLIGENT”
“CLOUD” “ICT (information and communications technology) ” &A% .Cria] I8 i fy 2 “ H7- 8
fe-= 7 MIHARIE X% (semantic field) . Richard Grandy (2012) AN, & 772 H—HAER L L
HORERM M R R G, X LT H SR e 8, 15 32— 4L B B AE EOCER )R VA
PRS0, XL S EAUE ZE RN 2 . @i il g HhialiC R, R EIRIES
i1 fE 5 #5 LAHE R (Fairclough, 1992) . (2023 4:4i) FeiAq@ il SUp i, e il e i
BA T KRR ZEME . 74, MR ORI “A1” “POWER” [Pkt — P30S “HiAR
IREE” ke, DIBEER ARG F ISR . HEAFWATEGERRN, “POWER” (KU1 H55IK
ARG A AR B EERE, U0 “China’ s soft power...” “Local governments will be granted
more power over SOE reform...” %%, — X HiXEipibt 54MER) “ B A/EER MR 7 A “BEX
B ERVEFMERRE S, Rk, FFE1% “POWER” wlfgfilk H ME I ARG EUM M, 58

VTR, PR R B NBUS S AL
2BIC & —FpSF DU it BRI B PR AR, P IPAOCRE IGe ik B3 i . FOR O AR AE B R 52 2% JEE 1 i
£ N S N MR (ESES 45 TR
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WY “COLLABORATIVE” %P4 il S il SCAH 1AL D)

Ho=, (2023 FEl ) wFE AT EE “PARTNERS ” (il 1 “ We are also sharing these

capabilities with our suppliers, Channel partners, and other partners ” ) “ CARRIERS ” ({4 40

“...wireless solution, which helps carriers strike the optimal balance...” ) “GROUP” (f41 “...to the
extent of the Group”’ s interest in the investee...” ) X RIAIL ML, MMHWEZ TEEEER. H
Hr,  “OUR” MRB EARZ AL SEnE, (H [A) I L AOR) 18 AAHE o B ARF G AH G J7, #il4n “ ... we must have
our long-term development goals in mind...” , KA BEFA K MBS PERI B %E, T PARTNERS 75
T VERTER 2 R AN BB . PRI, ZEBHEERY, PRV P BRI R AE G, MR I A
AFEHE .

AN, ZEARRET “VALUE” (fFlin “..at fair value...” ) “ENERGY” (f]41 “.. for new
energy vehicles... ” ) “ TRANSFORMATION ”  ( f] 41 “ ..accelerating the digital and intelligent
transformation of all industries...” ) SFAMEIRIL, EFEAPLES B TERFS KR HA5. 8 “intelligent”
KR &, ARl E AT B A R S AR TH RS B & (service quality
enhancement ) 1 £ K ] 7 ( technological innovation ) [ %8 X 5 /7, & 58 k55 4 )

(competitiveness enhancement) FISZHLA] KF4E K ié (sustainable development) MIAZ 0 E K. FEEH;
RIEAARFMPHFEN, FRAOEAERLEFEGEITVMNESKE. EENFHREFARS,
“intelligent” iR XHEE (high keyness) FRAMARIL 1 HAE J AR i I A% 0 (I HBA
BT R L KL, W FEREN B EZEZER . (EH 2023 FHEMR) 1% 0 K5
“HUAWEL” #% & & B a0 3 SUREAE, 5 “BUILD”  “PRODUCTS” % iliL LRI & T “#h k-4

PR R SR AESE . MR S, CEEL 2023 fEEHRDY PL “AL” fENE S B, HREBW
BIC fH R SCA 2B AR R, B N TR G AMAIAT N EAR, I BRI . #%
AH “THREAT” 5 “SECURITY ” &5 CHER 2 25 20 A0, 738 H P 07 b 38 3 7 7 1 R 22 4
FERE,  [FIB AN Tk G MO R I BRI C “UK?” B ia] I s S BRI A IR ) o AW S0 8T 14 Hh
RI, SEEABH R S B, 20200 A%, 2023 ) @i = HifiE R ——HoR
BEME. RROBEMMESEY, Roh8iE 7 EBuatl. BEMZAREREEN ISR, X —EH
AT 578 7 MV IR R B XS L

A3 1]

RIERF IR S FHL, SRS SRR N =A8E: KE. PEMEE (Halliday,
2000, p. 6) o XM EE R AT IEE AR E R BEILY UK R EA SR T E R
IHTAESE ., BART S, S{EEESSE (U0 shall. must) 85 RE5RZ) S B e, ARBLUETE &
PBRENE S HEREASSE (W wills would) ) & BUAH X (K15 SURFIE, BEAREZEX e ke 4
E: MALEESSNE (W may. might) 2 H TREHEN . @SBRI AT RENE, RILECHZ i)
H .

A TG (2023 4D FEREATIEES R LB IR 6 Frs.
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®6: (2023 FER) FFEAMTESSIASIHER

(Table 6: Statistics of Modal Verbs in the English Translation of the 2023 Annual Report)

RSNG| SR (T
must 14/1.62
need 35/4.06
ought to 0
have to 0
T EE 1HA3E has to 0
had to 0
can’t 0
couldn’t 0
shouldn’t 0
/N 49/5.68
will 246/28.53
would 8/0.93
LY A2 shall 4/0.46
should 8/0.93
won’t 0
wouldn’t 0
7Ny 266/30.85
can 133/15.42
could 13/1.51
REAE 153N may 37/4.29
might 1/0.12
needn’t 0
N 184/21.34
St 499/57.87

WA ERTTA, (2023 SE4R) SRR P ILAEH] 499 E BN, PIER VR T T 57.87 K.
s e E S A B 1A AR ARG, XM AR A B T AR SR G R R . HASTE
B, RSN “will” R B ST ARSI, BRI F 28.53 k. I
ITTEREXS E M I, S AR REOREE 1 DUEJE SO R B R, “IRATTRE IR - ee o
R R & KA E” B3N “ We will create greater value for our customers and society
by...” o MERFIIAETE LI, will A BEE SCRHIE: BERIK RN S, SORBEBEESE L
Ja B AFETN . ZIEAEEEE AR (BRAEHE, 2009) o fEEARIEE A, will 3B o] ££ 55 i 05 2 11
AR, WBFr. OIS (Robinson & Haegeman, 1979) o X Fif SCRRAEfF LA Rk A&
B S I B MR R TE DI RE, RERS A BB IR UG R EIMEE . £E (2023 4Rk ) A,
“will” [ BRI T SRS s, SOE TS SRS AR T A R Rk I R e ST . R
AR Pty , 4 “Huawei will delve deeper into industry digitalization” 2538k . M H ZCHR K
&, PEAEESS)E B AR A BT A R SRR ORRRAL SR AN, (8 S0E AR R RO
MIRIEY, e 4ERE ol Fl 2 B (S . XA ERRIE A AU TR TS BRI BIER .
EAREEE SR I, (2023 F4R) FIFEARZIH LT RE:  “can” H{EHZE K

|
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1542 /i T “could” N 1S1IR/JIF S “may” N429 R/ JiTF. REEENFEEFHTRIEE
THECAENE, A BT @A, 2R, R SEE 52 AR EEME R, XA
R B AR RS R T, R o B W BB R IA TR R A B AR I A R T B
SR, 3 A R B S 25 2 1] W] BB ) 15 1 1) P SE PR RS B, DROAR ST i A I iE O3S
JERTBERME SN AN E I, TS 2 A AT ARG . (HARHR I, (2023 4F4Rk) AP (LE
(B &S B (A AR A &, X R AR B T hoE 5 o 03EE &, WGP/, kYA
(ISR 42

(=) AGHESL BT

T T ST B AEHE PP 15 2 A R 0 AATIERR B A SO S M AR ST I ARk AR
AR, BFEEF. SEAVE T =T (Fairclough, 1989) . &5 SEEAMY G IEE 5 L H
FHZR, EEFEEE T RSN SIS 2B X (. S/, 2013) . 1
HNANEEES AR . SRR 51288 SR RO EUE, 1T IETE AL B 4 A o R 3 AN AT Bk )
EMMEAER (A, REUE, 2019) o (2023 FFRk) SEFEAIR IS IEIE )L H R I EIZE
Va5 K E, BEMHEHREINZ O RNF S5E4E, 3T E R 25 WA E .

PEYN SR R L SN

EREDPHELL R,  “E4” FRIGIERENZ .02 5% (Fairclough, 1989, p.159) , H G4 &L
I AHE ARG DRI, RBOEEE R SR A . (2023 k) mBEART, B AREH
“we” K “our” RILESNEIRHE, AL Z FEBRFERPEDHI. FFFEEM, DUET ‘IR
17 AE AR AR I T A B B S e RS IEEE R, “we” A MEIRE: BEEMBAIL
A, MRIERADST (Higk, 2000  ANRRETE, XMEEM R AR R iR EE1T3) 5
e, B RAEE T A EMEN, XAHRERBIERGIERER. R, XMaE T AWAEE
FBRTE: H—, SEiERHNERARIE (R EE) M, B AMEHENFELEEZE
[0 AT REH 55 SCA R 2P E Srp sk, =, SR AL 22 oW R 5 MESE, IRE] 7 AER)
ZHMESRE, K=, ®EH “we” WREMRACHMIME, FEUGIMEE AR, HE AR R
2 RO H 0 2B U]

M AETE S5 1E1EAE %

TELZERTEESITHELR T, B NEZERE SRR, CBONIE RO ER . MR
W, B EARIIIRE, R RIS A (E&%E, 2019) o R Yk 39 iR
R, BERGRRABWKREHIESEERR. BFR, AR BAME R B 5 RE
I RTE (Keib etal, 2018) o BL CFFEAR) ZEBEASE T (B D A, HMEZEXSY]: jisohh
P, PREIEIFOEL, RN EHE L. X2 ERIIE S ITAUEE B FEER
M, BEALE T AR EERAETE, AR T NS S A T A
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L

i
Huawei Investment & Holding Co., Ltd.

2023 ANNUAL REPORT

B 1. (4N 2023 SEAE4R) B

(Figure 1: Cover of the Huawei 2023 Annual Report)

(=) HeEa i

G R A H AR 2 B R 5y, 2 Rt o il B IR 2 SO E I — Fh R Gt 202307 X
(X E, 2008) o Kk, HEFEBD P AR IR EAR L, W8 I TS WA 76 R 2 1 4L 2 B8 o
M EEAERAR . 2023 4, HRNAFZT T — R5|BA BRSO HE, XEEAMMUP R 7 AR
REGHFI T 80 D7 T I RF SN, B T A & RO ARk R 901 . FERR QR T, R4
TR EEME GO, X— R MR ME T HERGF RS X — 6% E 5 7E
Al “industrial innovation” SR IAE B S E R SR, AT IHNIG IR B AP . Mate
60 Pro F¥] & AT B8 B 51 A 56 16 1 S il i i, 3% — FAR 4T A SRR AL 3 . R W, 4
R AR EE A RO E N, Ed R R R E AT IA T, EALR S G Cservice -
customer) , [AIIAAR TR EERAENL 2. 2019 FELLK, FlE I G aFTm . N T8 aer A m 2
K, MR A AN R AR . HEPURSE, EA A ECE4 (digital) B AL Cintelligent) &
FE, AW R FER (transformation) , F3R4ERE/E (world partners) « XM EG . K E
R, A R E K S H, B s (datay cloud) RgEE, DL AL KiE &AL
(LLMs) JREHE 5.

M. 25k

AR EETERE, RARX =g IIELR, REFRT (BN 2023 FEM) EFEARIIESH
e S H AT SRR SRS o BT FURIL, (2023 SE4R) SEREA LI EIE T 99 55 Lt B EEHIA R
HEMRHE . ROHSRIRTE SR, BRI, B BAREM AR, HFEERERE. XA
B AN 0 P Aok s i, DRFFRBIR A L S5 sEab R, MEORARBUAL . ARG AL I BOR LN
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F o SR, BESCHEABSE TR, EARFE RO U, EE S B RGO AR TS R
XBgEE: HR, BCRRABAGFEE, W “power” MBIAFE. FARHEIMEMILE, 5%E
BARE R MBHRESR” CEAA/ERER R 7 A BB S P R . BT R
R, AR T Tom A5 SO AT PR AR, AR B SR, DASE AT R0t S il [ e fb gt A o
MR . AHT I E B T SO R AR R LSRR 0, RORA R ARk B2
MM, 2 UERE e R e
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