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Abstract: The construction of a corporate overseas image is a complex process of cross-
cultural communication, where the translation of corporate texts serves as a crucial medium for
self-image projection. Grounded in Norman Fairclough’s Critical Discourse Analysis and
employing corpus-based methods, this study examines the linguistic features and
corresponding corporate image characteristics of the English translation of Huawei’s 2023
Annual Report, with a focus on high-frequency words, keywords, and the use of modal verbs.
The findings reveal that the English translation of Huawei’s annual report projects an image of
technological advance, pragmatism, and approachability, while simultaneously exhibiting traits
of ethnocentrism, exclusivity and power-narrative. This study highlights the significant role of
translated texts in shaping corporate overseas images and provides theoretical and practical
insights for Chinese enterprises pursuing internationalization strategies.
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critical discourse analysis; self-construction

A MV 52 S ER A Aol AR NN S PR, RO E A SCHIN R Sk & DTSR 2 A4
FE, W NBEBRESMBIER (WIFE. BT, 20200 o M, BB R SETEE T
Ty MRS KT NEERESEM AR R, CRREEER. E RO AR VESORE
o (BN 2023 SEERD) ' RGBT AMAEZRE WS, WSRO KRR BEITAR. Ti s
BT B AT RF B S U ) FEE e o AT Dy Al [ B At s AN Aok i AN BB BB I B S, (5
) FEFEARANPEHFINZAR T RN EEGA, oA B s MEINE R AR . R T
NAMFERITTC, FEBDIRERE T AR R BB AT, AR PRI R
(Norman Fairclough) FJHEPFIETE M HESE, 25 &R ET %k, Mmliia] . Sestinl . 585l LR
SUTEEAEE, Rt (04 2023 M) SEFEARIGTERAL K ILIE MG . BT S 3R %
AAE ANV HNE G B I EEAE R, DA EE A Al E R g B 18 22 5 SRR

-
N

— JCHERIEIBR

FHEIINN, AL RIS 20 AW, EOHERE IR, M R A AR
RVEAT, BARARIREN AT LIRS FR A HEIERES 115 48 )X (Fombrun, 1996) o FR 4R
HRIBRESC (1999 f AV GICTHIF 78 17 S TET i, 33X — 408k 1) 4 s R 34 B 7E o) £ B R K 3 s 1
AR . XEME (2003) KIL, SVIERIIMRERE XL T7H, GF-RER. AL
BR. S FESR. BREER. TER. bWIRERSE. B4R, HiES T H T LB R0 5T 4E
Pog. Horh, ZAEIEE T 7RI TSR 5 0 RAE AL G AR R . 2 — T A
R B 5 M 2R IEE ST, PHRFERPRPERE (2013) B T 0SB R AR S 78 Ak
SRR PIER, X T RN T 2 BT 15 20 0 76 B ATVl MV SAL R SOR DT R8s ) . 3
TR, ERNBRERA KB ARGS), FIRBEART G &0 RS, 75 R%, BiEh
W R (BRER, 2023) o AT, 3 RKIMIELSE AT RAEE S AR B H A W35 S %
Sto fEEE, BTBUAKEREMW, FRNPIEE N —ABA B R R = E e 4e s (it
B, 20190« “EIMIORMEESR” ¢ W) AresEdeE . CEA/ERS R 7 R B
7 GRS BAEAT, 2023) .

BIFFEAUESHT (20200 IIRFFLRET, 50 2 AT RIE R ES @M 5 202 1 R,
s B TR BT RAORF AT, TR T SOR TR BB SRV AR R =, BT #EE AL Al
LR TN E R M. Tk, EAEFRITRE S B R @G (R, A
F, 202D , FEEEESHEBERGTE AFE. HEE, 2018) o X TEERT AR

UBLRRIFR “ (2023 4E4R) 7
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FIBTFE, BIUTEAESHT (20200 #5 7 (ERNA R ARSI R )  (2008—2017) FEPRESCAK]
EERE L FTE M AFTER, W TE—REHENEIREER R, HERF RN SIEHE
AR XA AN BIEAY, A SCEBEFFLL R AT 78 (2023 4R SEiRAT, BN AF AT ERW
%2 A EIRESREE? G0 ?

—. BRI

A 7048 LancsBox 6.0 Al WordSmith8.0 #2023 -4 ) 1FRME I LU B 7 &, ik
PElsR T (2023 fE4R) SEPE, 3L 90268 AT b, KATN 7849, JEAT Y 86238,

(—) FIBHELE

FORTESTRAE 1989 4EFLH, T TR 4RI 1B 5 5 K Sl St 2 8 R Z M AR ELAE A
FRES M B BUEETIRE, 2T iE S MARAE 2 S M T iOrE R, IR B Goih i G an g 7
=i R R AR, DLgEY AU AL (Fairclough, 1989, p.126) . filh, iEEMFR EEH =
L BBRIEE, PR CSUREER” , B ARSE MIES 9 TRHRERIFEEMES A, R’A
PRI N BB OB R, AR CURIESCERT , AMTIEEN R i R B0
KRR, BRSBTS RS AR S R PR AT D BRI A BT (Fairclough,
1989, p.141) o SURSCERA SCAMRNE . 1HA)ATE R EITE SRS, X2 R EE M.
T S B M B F R TR A R PR, RSO ST Z MK R A SR
HE TR RRMBIRESZ P E, WREIER A BRI SHS X ZmR R 5
b, ARG HTIE K BEE AL S SO 2R RORTEASRFAE . DARE U G e] 75 A [ () 4 23 S0 5
T BB MIESZ (Kenzhekanova, 2015) o [, #WFAEAMUTEESITIEE AL, EEFEIFEHTAL
(AL 2SO, LR — RS ] 52 0 1 15 (1) 32 52 FI 12 (Kitaeva & Ozerova, 2019) .

(=) PR

MRE LRI 2 =G T HESE, AW T SCAR SE B . T 15 SE R AN AL 22 SEER = AN 2 T AT (4F
) FBEAFTEIER BWIER, RN ENERESER R LIERBIER S . Bk, A
FON B . KB AE ST, 5 CERFER) PRI, JEx (R JERRARET
RS HT, B SOR P IEIE I ANV TR S FERFITH, A F B Sy m A ] e s ] R e A
A 5ihh, ARBFFREREHLERGE AT CEARY SE1EAR v sy 450 A DG R BT ZE (2R 51 4T, LARLTE
EEEHIRAN A AT AL R . K, AT R R A BT IR B SC B o AT, ki
Z B I AR B R E SE B B, RN TR AR I WL GBE R . BJE, AR
FEMAL 2 SEER I F FE 0T AR BEREA AT IS IS N T R 2= 3, #n (R HE 5
T 5 B o) ARG AL FI K R RORTES AL £ i f %
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=\ BTAERE W ROIT

(—) AR

SRS TR T RGTHREIETL, B AUGERNC . 1Bk, RS A ORI i,
IAGIEER KR (Fairclough, 1992, p.98) o XEMPEIEE oA (AP ER, W5 KX SCARIE 5
MEFAT IR B AL B 5 . AW 5T B s ] . Qi A G A 21 BEAT SCAREBE A A0 i B 2
G T SCAITESE, BIIE G . 15 ) (semantic prosody) A& 1 55 17 52 Bl 5 445 Fo i (1035 SCR G
I3 7= A [ — BRI 4215 R (Louw, 1993) , BRILRVEHERD . 1SR4 HT 18 S Akt 4 £l
TG B AT IR ZI G B BUA 5 .

1. =]

WHIE SR, BT A e 5 bt BN, Hod & A6 T R R 212
Rgirh, FEAN TG DA K AT B R SR E NS M X, X — L A A AR R A
T BB S SEOLHOH IS (Rugg & Doyle, 1992) o BRI, Al SCAS b (1 e 450301 2 A R FE K 52 A% 4l
T GANF AR B IR RN o A OB ERE ST, EERE T, &id, BRE CERE
) ST I 1 = A B
(D msighia 545

SUBIERE, R SRR SN KRG T 4 R AR 1 R

%1 =PSRN E
(AN 2023 SEER) HBE

HeF o i
=B 1] AR R (%)
| is 573 0.66%
are 523 0.60%
5 have 344 0.40%
has 344 0.40%
3 build 166 0.19%
4 computing 158 0.18%
5 help 148 0.17%
6 be 122 0.14%
7 support 111 0.13%
8 provide 110 0.13%
9 recognized 107 0.12%
10 use 99 0.11%
11 helped 99 0.11%
12 control 97 0.11%
13 worked 92 0.11%
14 continued 87 0.10%

15 improve 85 0.10%
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16 training 83 0.10%
17 risk 83 0.10%
18 launched 76 0.09%
19 drive 73 0.08%
20 continue 62 0.07%

TR S5 &P e, (RAAR AT RESER RS ) AT & SE A ¢ support ”
“help” Ml “provide” %5zhid, it T AN IEmAMLIER GHIFE. BIHFE, 20200 o AREFLE
€2023 4l ) FERA USRI SRR TR, IX e S 0 S A I T OB T2 RS
AL B, A AR AN E M . o, “build” — 1] @A ™ T Al 55 S E R AR IR
“computing” 1EAEN T MILE S I, FREE AN TEWEEAT 04T, LA R T S
THREEARSE B SEEYN, XWERMVAEIZOSE;  “helped” FRILH V2 548
B, iAot “ ERFE R MER R B RE . ERTERRE, X HA W5
XAgwE, HEHEIEZ RTINS, I T k2% s TR

IRNARTT A VI R SCARBERIFFAE, AR 7L “build” “help” F1 “provide” 1ENZR
g1, L BEAAE TR BU R R 54T, AR 2 PR,

2. build. helpMprovideI #5725l

HeF 54T (HD K2 It ECIEFGED)
1 digital leadership, helping young people to digital skills, and up skilling ICT
2 our carrier, government, and enterprise ) ubiquitous optical networks
customers  build
3 We have also worked with our partners to a prosperous Harmony OS ecosystem
4 with our global customers and partners, we a leading computing backbone
want to
5 in the central and western regions to more rural migrant workers find employment
6 with technology we use advanced ICT solutions industries reduce their carbon emissions
0 help
7 which offer practical advice and references that industries make the most of intelligence.
8 the CraftArts hardware development pipeline to industries go digital and intelligent
9 those for large low-carbon data centers, will green energy to provide more eco-friendly
10 We have also continued to innovative technologies
use
11 energy efficiency. Energy producers can Huawei solutions to benefit from energy
12 reskilling and upskilling necessary to build and the net-zero technologies required to meet
M EZRRTHL,  “build” “help” “use” ZEFTAILE XA I H T B SRR . @IS B R

AT LFERCE S, AT LA B AN R 2 AN YRS Ho—, fERImAHCHE Z1, CARRI
Wz ARSI, HAR S X S5 & E I (partners) « Zu & ' (customers) M 43—
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(young people) 5 Z juifh: H =, EMSSEZM, Y 2874 (digial) « & EL
Cintelligence ) + iFH Bl (computing) %0k 55, Rl @& xt B EHF R 1SS E R4
(Harmony OS) MJHE fififr: M=, fEFFEERRIZM, KA @EnESNH “help” 1 W14
1% “reduce carbon emissions” . “help rural migrant workers find employment” , #J%2 1 kX E
& TURES, B BIA B S 5 RAE IR . MRS MM KA, X s 1w s K
HAPET, S0 bR T NSO R, QRSN ST LS mi A S, Wik T —
AN SEREE, EEIR, ERRHL. RO S EARELIE R

(2) msi4 SR E R

S HERERE, (2023 FFAR) JEEA R S A 1A A AR TH A SR ISR 3 TR .

+3: EAA A EAR
(2023 EHR) HiF

iy

A4 ] BR B (%)

1 Huawei 907 1.04%
2 development 287 0.33%
3 cloud 270 0.31%
4 management 261 0.30%
5 services 256 0.29%
6 industry 256 0.29%
7 data 247 0.28%
8 security 240 0.28%
9 customers 224 0.26%
10 network 219 0.25%
11 group 210 0.24%
12 power 207 0.24%
13 partners 206 0.24
14 world 191 0.22%
15 service 176 0.20%
16 solutions 174 0.20%
17 Al 169 0.19%
18 value 161 0.19%
19 products 161 0.19%
20 assets 160 0.18%

RS ERE N SRR K, RO AEREN S EARBUEE R, A
FERARAMR (cloud. network. Al. data) . ¥ REEJ) (development. solutions. products) FIH; Az
#] (management. power) . fEi& X2, “development—solutions—products” A& H e A A {E
B, WO BB —REA— T AR M AR capability, power 3% G 75 B R
AL SR, A5 8 S A AR S, RO SRR s SR S, ARBLAE
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FEZ A (we. group) . FEH K R M4 (customers . partners . industry ) &Mk %% 8] i J&
(world) . H=, LA WAERZNTERIELR, KIAER2AW (security)  HEH 5K
(value) - AR55F[A (services) o IXUEHRFARILE A L BUA A .

NIRNIRFEARMV I R UG TE A RFAE, AHFFTIE “Huawei”  “development” J2 “services” 1Fy
Rl BN RSB R R 54T, B el Rk 4 for.

F4: (2023 FH) FEFEF Huaweis developmentHlservices il 732 5]

iR EGIENG:D) o R I 54T U
1 in the field of automobile worked with Chinese carriers to build
manufacturing,
2 The goal of this transformation was to the most trusted supplier and partner
make Huawei
3 contributor of IP rules, as well as an . o .
. invests heavily into IP protection
innovator
4 With a focus on foundational software, has launched more than 10 influential
> innovation in new appllca.tlons for has evolved from customization on
business. Al
6 low-carbon transformation will .
) . trends moving forward.
continue to be major  development
7 We are committed to driving healthy .
f and creating value for our
industry
8 We have also expanded our talent program —Seeds for the Future —to
9 reliable, secure, trus.tworthy, and . Huawei Cloud also actively innovated
sustainable cloud
10 in affected areas could access critical . .
network ) . In Pakistan, we worked together with
. .. . services
11 communities, giving residents access to through broadband networks and
telemedicine &
12 allow us to provide higher-quality for customers around the world.

products and

M ERTTH, (2023 SER) FIFRALLE AR R £ SIS FERAE . w4 A
“Huawei” “development” 1 “services” MHABEARAILFEME 7 Zofba B R Ho, 1EN
FARAF I 90E, HA e AL 5 AR IR EHIER (automobile manufacturing) + JERRF A K& &
(foundational software) 1R =R TTHk# (contributor of IP rules) 52 & 5 4}; Hik, fERJEI
JET, BENTEGE (AD . KA (low-carbon transformation) i fEEEJT (telemedicine
services) ERTUTAN: PRI, FERKJEEIRYERE, sRUAMEFEA R (healthy industry) . VA 63
(creating value) K “AKHKFT” AAiHEK] (Seeds for the Future) 508K, 5, fEMRSEN
Jii, I R (Huawei cloud) « MZ%4k (network services) MIZFEML (telemedicine) 35
REAE, AL T A AU 4 J IR 55 48 5 ] B A R B £ 5 s A )

2. K4 1]

BRI B R A S S ML, IR I A I (Scott & Tribble, 2007)
DB TR B 08 T B SO AR MR A S SCA R0 Y, S R 0 T I TR PN AR SCAR I R
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Mo IREETRNCAUMR I T SOA A 7= 2 6 R e MR I ORTE AR, RIS B T R B R A S
fEEUA, ATESCA Z M THRE M AL R R, BRI B WEEE: S5 00E
RITEE G, UM R Al RAFAE

R Swales (1990) [IiEIE L F{AH1E (discourse community) , [F]— 4535k i 240 23 25 2 il =52
) “IER B ”  (discursive conventions) « JF}(Cisco) 7 ] A2 4 BRI SG H IH £% fif T 7 Fe L7
AN & ICT Bl i i O R o 7E M B OCHEIR R, AW 70 H WordSmith 8.0, BL (4
2023 FEAER) LR (AL 2023 4E4ER)  (Cisco Annual Report 2023) M H NS, e & T80
20 FYSRBER AR 5 s o

4

5 RHER!
(MR 2023 FE4ER) HEiF CEEF 2023 HEAERY
R 1] BIC? Kt 1] BIC
1 HUAWEI 153.48 Al 1,123.52
2 DIGITAL 69.46 THREAT 134.47
3 INTELLIGENT 62.73 SECURITY 113.70
4 INDUSTRY 35.09 ATTACKERS 81.36
5 OUR 32.79 RESERVED 78.39
6 CLOUD 29.32 LLMS 76.48
7 POWER 26.18 ATTACKS 65.35
8 PARTNERS 26.00 MALICIOUS 63.84
9 CONTRACT 24.73 AFFILIATES 63.84
10 VALUE 17.82 DATASETS 61.82
11 CARRIERS 16.91 ARTICLES 47.16
12 TRANSFORMATION 16.36 EXTRACTION 47.16
13 ICT 14.00 PROMPTS 47.16
14 GROUP 13.86 ACTORS 47.16
15 ENERGY 13.63 SAFETY 42.53
16 SERVICE 13.08 PROMPT 4228
17 BUILD 11.38 SENSITIVE 38.59
18 NETWORK 11.24 UK 37.39
19 MANAGEMENT 10.78 GUARDRAILS 37.39
20 PRODUCTS 10.53 DEVELOPMENTS 34.23

ML N EA AT LR, (2023 4ER ) A A “DIGITAL” “INTELLIGENT”
“CLOUD” “ICT Cinformation and communications technology) ” Z§4%.Cyia]J i M “ B 7-%

ez MHEARE X3 (semantic field) . Richard Grandy (2012) i\, & X372 H—HAER X L

VTR, PR R B NBUS S AL
2BIC & —FpSF DU it BRI B PR AR, P IPAOCRE IGe ik B3 i . FOR O AR AE B R 52 2% JEE 1 i
£ N S N MR (ESES 45 TR
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BRI MIATC M ) R G, XSGR Bl e A, 18 32 th— 417E 2 S A ORI RV A4 A
(R GE, RN B S R R R AL % . 83t 2 B g R RNC I R, SR I E AR E A
] RE 73 LA /R (Fairclough, 1992) o 2023 4E4iR) SEReAGE I & pdatl, KER e N
Her b BRI R G0 E . BAh, MR RN “Al” “POWER” Wi It — 0% “Hok
TRAE” (MRamT, DAMBEEHARGE IR (HRE RIS GER A, “POWER” (B &5 51K
ST ARTE A ARAC L EERE, #I4n “China’s soft power...” “Local governments will be granted more
power over SOE reform...” %, — CHixeeigidth 5 oMM “ B /Eym @M 7 A B R
i SRR E . Bk, 7% “POWER” Al Agfil & H IFE KH R S AR, B @
H41% “COLLABORATIVE” &5 Vi i Y il SCAS AT

o, (2023 ER ) FLiFEAE LB A “PARTNERS” ()41 “ We are also sharing these
capabilities with our suppliers, Channel partners, and other partners ” ) “ CARRIERS ” ({3 41
“..wireless solution, which helps carriers strike the optimal balance...” ) “GROUP” (filfl “...to the
extent of the Group’s interest in the investee...” ) R RIACMNL, MMEZ T GIEEHR. H,
“OUR” AL Mz b sems, (B[R H AR 18 AOHE 5 HARRI 2 AH G U7, 10 “...we must have our
long-term development goals in mind...” , KL A] GEHH R MBS IR BT 5%E, 1 PARTNERS ()5 2.
PERTER A ORANIC B PE . R, EBNTERT, PRI B EAR R B A DG T, IR S R 3 A

=

FA, ZBEARET “VALUE” (Bl “..at fair value..” ) “ENERGY” (i@ “...for new
energy vehicles... ” ) “ TRANSFORMATION ”  ( fil 1 “ ._.accelerating the digital and intelligent
transformation of all industries...” ) SEMME IR, fEREAR L H RS K R Hir. Bt “intelligent”
X—RAR , HAEHR FIBET B E RIS L AU IRTH RS F & (service quality
enhancement ) A1 R €] # ( technological innovation ) ] 5% % IX 3l /7, ¥ J& 18 58 Ak 55 4+ /)
(competitiveness enhancement) FISEZHLAIRF4E K & (sustainable development) %0 E & . &R
ARERMB RN, HRAIEEERE FEET VM AESKR. EENERIELR ],
“intelligent” = 0CEEME Chigh keyness) Fo 7RI 1 AR Ry Aol & Ji bk A% o (R HAST

BT OREIAA LRI, W ERENHEEZER . (B 2023 FFEMR) %0 R
“HUAWEIL” # & i f# b0 3 URHIE, 55 “BUILD” “PRODUCTS” &ialil LR E T “Bf k£
PR SERR AR HE L, MR S, BB 2023 4R LU “AL” fE N SeuE, KR
BIC {H & M SCA RIB AR, BN TR RSB NS AT Ak, G EAR T HAR KR . %
SCAH “THREAT” 5 “SECURITY ” %5 SCHEIA (1 522 40 A, H7 56 H V6 7 £l 8 A7 7E (R B AR e 4
FaiE, RIS ASTT B G i M S BOA S ( “UK” SR (K s UL BLRINHIE) o ASHEFE 1
R, SEEATRRLE W (IS BAHE, 20200 M5, (2023 4 @ = HiEE R IE—HAR
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wEME. RABEEMMEL SN, RIiE 7 EBUAM. BIMGEIEAR N SR, X2
HEAT 5 04 7 A MV TR B B HE

2. 1 2&53hiA

WYE R G REE 5 2 He, WAL Sshia R s = A RE. PEMEME (Halliday,
2000, p. 6) o IXFHIF AR RN MG E AR E K BRI PR PR R R RO 7 B
SATHEZS . BRI S, mETEASNE (Wl shally must) 8 RIEREM) LB E M, RILEE
frmmE A TPMERE AN (0 willy would) W S BUAR X A1 SCRAIE,  BEIRZEXTH € t AR 5E 4
Mgy MARMETESSE (W may. might) 2 HF 2K @ EBAR M AT RENE, ARILBONRBEN
S

A TG (2023 F4k) FEA RS KA HOLIIE 6 Frrs.

®6: (2023 FER) FFEAMTESSIASIHER

(RSNG| A (BT
must 14/1.62
need 35/4.06
ought to 0
have to 0
mEE EASA has to 0
had to 0
can’t 0
couldn’t 0
shouldn’t 0
N 49/5.68
will 246/28.53
would 8/0.93
shall 4/0.46
TR A
should 8/0.93
won’t 0
wouldn’t 0
N 266/30.85
can 133/15.42
could 13/1.51
R EAE 53 may 37/4.29
might 1/0.12
needn’t 0
Nt 184/21.34
it 499/57.87
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WY ERAH, (2023 AR JEIRA P ILAETH 499 &SR, SR N T 57.87 k. H
s re A AN A A AE PSR B, X B AR A B T I S B AR . EAR
(s, rhEERE AT “will” AR RS A T S Sh I, EEIE T 28.53 . @ILT
ATTERHEXT LT R I, SRR AR KRR T DUBE SR “487 (Xt RiiE, W “HATEREE. ...
N PRI A 46 3E R 7 ¥ N “ We will create greater value for our customers and society
by...” o RIERGNREELEIL, will BATWEE URHE: BERIEK R S, SUREBEE L,
JE AR FRIBRIGESEE AT SRR, 2009) o EEARIESE R, will JE )£ S 1
TR, WREE. Yo A% (Robinson & Haegeman, 1979) . XAl SCRFEfH H 78 25K
B SCSS BE BLATIURF IR E T RS, RS AL IR VLIS R A BE 7. E (2023 4EHR) SRR,
“will” [ AR BRI T SRS s, OB TEE SRS AR T A ) Rk I R E ST . R
RN Yety, B “ Huawei will delve deeper into industry digitalization” 233K . M iE FH SR K
A, RS A B FE A A B TR 2 1 R s R B R AL SRR, 1S T R I
(RO FETR, Bl e T N 25 B (A T o IR R A RO T o T SR R E R

FEAREEE ST, (2023 FFE40) AR UL RRE:  “can” [ FHAZ A
1542 K/ JiF “could” A 151 IR/JIF “may” N429 R/ JiTF. XREEEIFEEFHTRIAE
A e, AT @SSP FWERR S, (RS 52 A MM EAMEE, &g
T SRS RE S 4ERF AT BT AT, G B2 W BOBUB I Rk, NI R A5 B AR 3 AT R A AT R
SR, A R (B AN Bl ] T R S MRV 1 AT SRR RS B, BRI SR T A R A
FERTRERE MR N AN R, TR A= AV AR R R o ELAR i 2, (2023 4F4R) JEiEA Pk
(A1 A B 1 A R AR R E b, X P ATRRAE A BY T hoil 5 i O BEEE B, WIS, SRY)H
GBS .

(=) BT

TV S R AE VT TEE AT R 8 R AATIE RS 2 4 23 SO T 55 T A NG 5 TSI . A AR
T RE, AR, S EORY 2% =TT (Fairclough, 1989) o 1% ESL AN AL IEIE 5 ML
FHL, EEFEEE DR REAMA . AIEIEME SR I E ek, @I, 2013) o fE
NI G AL . SO IR 5 I8 E LB IR DR, TEETE AT B 3 g ) bR A AN T Bk
MR (6. SKREUE, 2019) o (2023 FE4R) JERRASE LGB IR RO NS E
Vgt R R, BAERHEREANZ O AN ST, ST HE bR % 5 AN E .

IRSE YN et

TEIEENTRESE N, “ B4R BB %02 5% (Fairclough, 1989, p.159) , H &4 fr
HOE ACE AR DAL, RMOEIE A SR . (2023 AR BERRAT, H— ARREH
“we” K “our” RILEAEIAFE, WAL FEERHOERPE HI. BR, BUETH 3R

o B
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117 BOE AR AR B W AR BB S B s ARSI, “we” BAXUEIIAE: BEEMRR AN
M, MRIERALS (Hilgk, 20000 « NBUWRZIE, ZMEELRFRAEY iR EETS
W, AR TR EEOE, WO RBERAIEREH . SR, XA At
JMRYE: H—, SIERARERERL (RIUYNEE) M, B AREHR SR RE L2
T 7] BEHI 99 SO B S e Sr s =, A A LR BL 2 e S S MRS, IR T AL
ZRMESIRE; K=, WOMER “we” FREMALHEYE, SBECEAMEE AR, HAE AT REAE
B RO 0 S

2. MUBE 1 5 TR AL 1

FEZBSTRE HTHES T, R N E R ORI, CRON TR A R B 3k . AREAILSE
AR, BT RAHITIRE, e WS BISHEA (2%, 2019) o (R YR 39 1R
YRR, BERGROR MR RIIE S A E SR . BHTTRY], BA B A (1B F 8 fe ik
FIMLBERTE (Keib et al,, 2018) o LA (i) seiAEm (& 1D A, HMERXSW: fisi
RLFFAE, hREIEITIOEE, ZFNNEHE L. XMEZRREIREOEAMUEE H B RA
gL, BEARE A A BB ETE, A RO TN S S AR R

o4
Huawei Investment & Holding Co., Ltd.

2023 ANNUAL REPORT

B 1: (4N 2023 SEAEHR) BT

(=) sk

A S AN 2 R AR 73, R ekt 2 i B IR & OB 1 — Fh R G 205 X
(RIE, 2008) o PRk, HEPPIEIE AT AOORTETRIEA S, 38 GV U 16 W T 728 5E A AR 2 LS rh
WEMBAR . 2023 5, HNAFALD T — R BA BREME U FIE, REREAUBE T AR
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ABF RIS 30 e 7 T RORREEHN, R T A ] RO AN B . FERCRGURT I,
BB ETK SG S H, X — RN E T HE ARG F O 588 0. X — iR E SR
Arfigid “industrial innovation” % IR B S F AR SR, AT I IR APk R . Mate
60 Pro (¥ Aii i BT 51 2 58 [ ) S il e, 3k — AR 4T 5 b SRR SE 4 I s 3. R, 4
NUEAREE A FAUHE R, @ BT A B & AR T A AT, AR 55 5 Cservice
customer) , [AIIRfAURFREIREGEN . 2019 F LK, FEE L5 5 84T, N T8 e r AR 2
Ky MO AR MY ARG R B ACEI A . HEPT AR, EAA A (digital)  FYBE4L Cintelligent) &
&, AW R AR (transformation) , FRAEIKEE (world partners) « RO HIZEG . K&
R, AN N E K S H, B s (data. cloud) HIRJEE, BL AL, KiESFHER
(LLMs) R REHE .

M. Z59E

KB TR, RARAZEPHER, REHE T (2023 FHEMR) TIFEARIE SR
b Je AN RS . BRI, (2023 SR ) AT G NS5 SCt B, TEE IR,
HEMRHE . RO IRAWIE SR, BAPR. SEU) BARAM AR, EEHEARERE. KR
LR B & Ve ARy i, PREFRIN R By S5 SEEEEL, MEONAEBUAL . ARG AL R AL
F o SR, BESCHEESE TR, EARFE RO U, EE S HRMB ERGR, RESE R
e HK, BECRRBARHFRIE, a1 “power” MALAHE . FARTEHE MBS, 5EE
BERR) “BrXAlc B CEA/EER R 7 M CBEREU T SRR R E . BT EiR
R, AR TomAE5 SO AT PR R, AR SR, DASE AT ROt S il [ e fb gt A o
M G b o AT IT 3 BN T SO R T A TE R HE PR G 204, RRA RS a4k BN
MM T, 2 AR R R i
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